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LOCAL AUTHOR PROMOTES“TRUTH-DRIVEN THINKING"

What if conventional wisdom tended to be more conventional than wise? What if people were by
nature emotional creatures, prone to self-validating and unreal beliefs? What if we lived in aworld
where there was so much communication and information, that no human had the time to master all
worldly knowledge, and issues were so complex and confusing that the world tended to communicate
in the language of emotion rather than reality? Well guess what! That is the world we livein, at least
according to Truth-Driven Thinking, the new book by Kalamazoo native Stephen L. Gibson.

In pleading his case for improved dialogue and increased intellectua honesty, Gibson argues that if we
oversmplify and emotionalize complex modern issues— hedlth care, foreign relations, economic policies,
globa warming — and take action to * correct” them based on untrue perceptions rather than redlity, we

smply aren't as effective as we could be. In some cases we can even wind up making things worse.

Gibson began clipping examples and quietly studying such topics over a decade ago, drawn by afascination
with human, emotion-driven reasoning, and our ability to accept as absol ute truth, beliefs that are wholly
unsupported by science and reason. Examples begin with Santa Claus, UFO's, ESP, and claims of psychic
abilities—though extend into all aspects of business, hedth, career and life.

Actudly, Gibson saysthat hisinterests began with introspection, realizing over the yearsthat some of his
own closdly held views were not supported by the facts and evidence. Those reflections led to further
observation of human emotion and itsimpact on everyday life. What Gibson found was that there isa great

dedl of evidence indicating that conventional wisdom can, indeed, often be more conventional than wise.

To help establish this point in the book, Truth-Driven Thinking, Gibson excerpts interviews he taped
with three widely regarded experts and authors whose scientific research evidences our ability to
confidently get things wrong. The conversations are with James Randi, known internationally for over
50 years as the stage magician “ The Amazing Randi,” who has investigated claims and offered a



$1 million prize for anyone who can demonstrate paranormal abilities — claims such as ESP, spoon

bending with the mind, dowsing, and talking to the dead; Dr. Barry Glassner, sociologist and author of

The Culture of Fear: Why Americans are Afraid of the Wrong Things, who shares his research on how
widely held fearsin society are often unfounded in reality; and Stephen M oor e, the widely published

economist and author who co-wrote with Julian Simon, It's Getting Better all the Time: The 100
Greatest Trends of the Last 100 Years —which catal ogs extensive data that challenges conventional

assumptions about overpopulation, lifestyle and earnings erosion, and natural resource depletion.

Theramifications of all of this, Gibson concludes, are far reaching. “The consequences of our emotion-
driven thinking go beyond faling for scam investments, fad diets that could harm us, bogus heath cures, or

wasting money on a psychics or amedium. There are broader societa implications aswell.”

For example, Gibson saysthat if you emotionadly buy into the latest fad diet, and it turns out to be harmful
over thelong term, you lose personally. But as asimple example, what if we incorrectly believed the
economy was overhesating, and took corrective action to cool the economy? There could be severe

recessionary consequences that could harm us collectively. There are costs associated with believing untruths.

So whom can you trust for the straight scoop on complicated issues? Gibson says that just as there are
optical illusions, scientists are proving that we are all susceptible to emotional and cognitive errorsin
reasoning — to being confident we are right, when in fact we are not — regardless of how analytical we
think we are. “While science certainly can't fix everything, I’ m arguing that only through increased
reliance on science and reason can we maximize the good things, and minimize the bad,” he says.

Asregular citizens, what can we do to become better truth-driven thinkers?“ Being more aware of our innate
human fdlibility isan important first step,” says Gibson, though he goes further. The book includes specific
techniquesthat real people can usein their ongoing quest for truth and perspective.

For more information, call Stephen Gibson at 369-342-7002, or visit the Truth-Driven Thinkings. web
site at www.truthdriventhinking.com.

T




BACKGROUNDER

Stephen L. Gibson
Author of
Truth-Driven Thinking: An Examination of Human Emotion and its I mpact on Everyday Life

About the Author:

In addition to his Truth-Driven Thinking work, Steve Gibson owns and operates a
speciaty multimedia company, along with his wife and Co-founder Julie Gibson. They
created People Power Productions in 2001 with the goal of helping real people share and
preserve their own special stories and treasured family media. Steve believesin being an
active participant in ones community, and is involved in various organizations and
service clubs, including continued service as Trustee on the Parchment Board of
Education, in Michigan. He is also an experienced pilot who holds Commercial and
Instrument Flight Instructor Pilot Certificates, enjoys skiing, golf, and outdoor activities
with Julie their two children.

The Mission:

The mission behind Truth-Driven Thinkingesw is to encourage intellectual honesty in
contemporary dialogue by revealing the prevalence of human tendencies toward emotion-
driven thinking, the hidden costs of acting upon the flawed assumptions that result, and
by illustrating that science, reason and evidence-based action is the best path to
optimizing the “greater good” for all.

Products and Services:
In pursuit of that mission and in support of the Truth-Driven Thinking message, there
are several additional sources of Truth-Driven Thinking programming.

=  www.truthdriventhinking.com contains Steve’ s commentary on current events,
news and updates about the TDT efforts, aswell as downloadable video clips and
demonstrations in support of the book.

= TDT Book Club — Also available FREE of charge through the web siteis anew
online book club. With one book per month read and discussed by the group, the forum is
analogous to an exercise club that makes forcing new behaviors more enjoyable. This
effort supportsthe TDT technique of availing ourselves to new, honest, articul ate, data-
driven voices from all sides of various issues— not just those with which we agree

= DVD Companion to the book - What We Know That Just Isn't So: The Truth-
Driven Thinkingesw companion DVD featuring full-length, exclusive interviews with Dr.
Barry Glassner, Stephen Moore, and James Randi - plus bonus footage and reference
materials related to the book.

= Personal Appearances and Presentations— Be it for educational settingsor in
business settings, setting aside prejudices and creating a safe environment to explore
human, emotion-driven falibilitiesis a powerful experience. Opening mindsis an
important step in breaking down barriers to innovation.

For moreinformation about Truth-Driven Thinking please visit
www.truthdriventhinking.com







